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New marketing agency marries media, marketing and sales into one department

The launch of New Zealand's newest full-service marketing agency brings together a
collaboration of sales, marketing and media experts with the aim of fully integrating the sales and
marketing campaigns, teams and functions into one seamless revenue generating department.
Attain New Zealand's elected CEO Sharn Piper said that the new sales and marketing agency is
targeting companies that have their own sales teams (or distribution partners) who want to
leverage their expertise and reputation in the media and across digital channels, while optimising
the performance of their face-to-face sales.
"It's past the time that New Zealand businesses not only think about closing the divide between
sales and marketing but actually combines them into one unit that finds customers online and
takes them offline into a sales conversation.
"Our process includes thought leadership, public relations, digital, automation and social media
as well as sales training, systems and support. As part of that we train and coach sales teams, or
activate our own telemarketers, to close the sale. We're positioning as the revenue growth
agency for companies where a sales team is involved."

The five founding partners are:
•
•
•
•
•

Sharn Piper, high performance sales consultant, coach and trainer.
Bill James, professional speaker, sales trainer and consultant (multiple winner of New
Zealand's best speaker award).
Alexandra Donaghy, marketing and creative director.
Colin Kennedy, professional speaker, content marketing, reputation and media strategist.
Eugene Moreau, business communication, presentations and strategy.

Piper said the launch of Attain New Zealand is a response to market demand for better results
from marketing.

"CEOs want to see more than a sheet of qualified leads coming from marketing. They want to
see sales conversions that generate real bottom line revenue, but that will be a challenge so long
as marketing and sales continue to operate in silos.
"Achieving revenue results is more than combining the sales and marketing team. It's about
integrating marketing campaigns, automation technology, CRMs and sales processes and
procedures into a single revenue generating department."
Piper said that the philosophy of the business is to take a 'value first' approach to sales and
marketing.
"Rather than helping clients to talk about how good they are, we help them engage customers
by putting the needs, questions and problems of their customers at the forefront of their
marketing and sales.
"We help clients establish a favourable reputation that is trusted, expert and caring. It's the kind
of marketing that prepares the way for the sales conversation."

ABOUT

Attain New Zealand takes a thought leadership and reputation building approach to marketing.
The agency utilises the expertise of leaders in a client's business to spearhead their sales and
marketing effort with high value, thought provoking content across multiple channels -- including
digital, social media and face-to-face.
The agency is based in Commerce Street downtown Auckland but works with clients in New
Zealand and globally. The new company serves a range of business-to-business and business-toconsumer businesses where the client prides themselves on their expertise and employs sales
teams or distribution channel partners in the customer experience journey.
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